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T he Netherlands, famed for its prize tulips, is the world’s third-largest exporter 
of agricultural products and a leader in high-tech market gardening, dairy 
farming, and modern food supply chain management from farm to fork. The 

APO, as an advocate of food safety and quality management, dispatched an ob-
servational study mission on Building Reliable, Safe, Green Food Supply Chains 
to the Netherlands in collaboration with the Wageningen Expertise Centre for 
Chain and Network Studies (WCNS), 1−5 April. The 13 participants investigated 
the Netherlands’ food marketing system, roles and functions of each player in 
the supply chain, and related technology-intensive systems. 

The mission first visited the Agricultural Economics Research Institute of Wage-
ningen UR (LEI) where experts from the WCNS and LEI explained the horticul-
ture sector, agricultural markets, and food supply chains in the Netherlands. A 
tour of Naktuinbouw, a nonprofit horticultural inspection service organization, 
demonstrated its value-added seed quality control practices. On the second 
day, FloraHolland, the Netherland’s foremost cooperative flower auction center, 
hosted the participants before they traveled to the commercial supplier Haluco 
to learn about its interwoven network of contractors, clients, and growers, both 
foreign and domestic. In the afternoon, participants observed the award-winning, 
energy-producing greenhouse at the Wageningen UR Greenhouse Horticulture. 
They also heard a presentation on greenhouses as a source of innovation at the 
Foundation for Innovation in Greenhouse Horticulture. “The innovative green-
house was outstanding and proves that a greenhouse can be a source of energy,” 
commented Executive Director Tan Jin Soon, GS1 Singapore Council-cum-
member of the Singapore Standards Council, SPRING. 

The third day featured speakers from the Product Board for Horticulture, Hol-
land Product Promotion, and Flowers&Food who spoke on the importance of 
collaboration among trading partners and supply chain members. Then Hessing, 
a leading vegetable and fruit cutting operation, opened its factory to the mission 
to demonstrate its processes. The fourth day also comprised three lectures on 

Food supply chains in the land of tulips

food safety practices, governance, and research activities before visiting Fries-
land Foods Western Europe, a multinational producer of dairy products, fruit 
drinks, and food ingredients. The mission ended with the annual Kom in de Kas 
(come in the greenhouse) festival, where APO participants joined locals in learn-
ing how growers ensure safe products. 

Mission members expressed satisfaction with the study mission. “We saw and 
studied many wonderful systems, organizations, and processes. We may not 
able to apply everything in our country, but most of our learning will be used 
someday within our organizations,” commented Senior Manager Nihal Senerath, 
Jaykay Marketing Services (Pvt.), Sri Lanka.

Participants at the Wageningen UR Greenhouse Horticulture

Job creation through rural tourism development

R ural areas are becoming popular destinations for tourists wanting to experi-
ence unique attractions, adventures, and authentic rural food and amenities. 
This trend provides opportunities for rural communities to develop products 

and services while generating employment and income. The Philippine government, 
through its Department of Tourism (DOT), is positioning the country as a key des-
tination in Asia for tourists seeking the rural lifestyle. DOT envisions marketing the 
more than 7,000 islands across the archipelago based on their unique endowments, 
colorful heritage, and culture. However, the need to organize rural communities to 
develop local tourism enterprises is recognized. Improved product quality and up-
graded services are critical for robust, sustainable rural tourism development.

Inspired by the APO multicountry seminar on Community-based Rural Tourism 
(CBRT) in Malaysia in 2007, former participants and resource person Dr. Mina 
Gabor, President of the Philippine SMEs Development Foundation (PHILS-
MED), organized a follow-up national seminar, 26–28 March, in Cebu. DOT, 
PHILSMED, Philippines Convention and Visitors Corporation, and Develop-
ment Academy of the Philippines cooperated in organizing the project. The APO 
deputed three international experts under the TES Program and the Secretariat 
program officer responsible for CBRT projects as resource persons, who were 
complemented by four local experts.

The seminar was resoundingly successful, attracting 320 participants, or more 
than twice the original target, from all over the Philippines, representing both 
the government and private sectors, including tour and travel associations. DOT 
Undersecretary Oscar Palabyab, who gave the keynote address, attributed the 
success to timeliness and the focus on the value of tourism to the life of rural 
communities. He said that CBRT had great potential for job creation, increased 
demand for local products and services, greater awareness of cultural heritage, 
environmental protection, and agrobiological diversity. Tourism niches, such 
as bird watching, whale watching, diving, ecotourism, agrotourism, and rural 
homestays improve the demographics of the tourism labor force, since jobs are 
not limited to the hospitality business but create new tourism professionals in-
cluding marine experts, botanists, ornithologists, and ecologists.

Other topics discussed involved global trends in tourism development, the CBRT 
framework, community participation in rural tourism project planning and de-
velopment, sustainable management of natural resources for tourism, ecolabels 
for rural products and services, and promotion of local culture and indigenous 
products as part of the tourism package. Participants grouped into regional clus-
ters and prepared marketing plans for their tourism products on the final day for 
presentation to the entire seminar. 


