Common sense talk

“They may forget what you said, but they will never forget how you made
them feel.”

Carl W, Buechner *
=

“I try to get them [employees] to think beyond addressing the immediate
task to how we may help this client be more competitive in a globalized
world. They see I love thinking about the issue, they start thinking cre-
atively, they imagine their work having a big impact—and they see the
link between this future and what’s right in front of them.”

Kris Gopalakrishnan
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“Stressing output is the key to improving productivity, while looking to
increase activity can result in just the opposite.”
Paul Gauguin

“We in South Asia are custodians of an ancient civilization and a rich
heritage. The South Asian tapestry is a wonderfully vibrant and colorful
weave of races, religions, ethnic communities that bear testimony to the
great variations of history which the region has experienced.”

Shaukat Aziz
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