
Productivity measurement in the service sector

he service sector in APO member countries has been increasing in
importance; it is now a key contributor to employment and nation-
al GDP. This makes it imperative for this sector to enhance its pro-

ductivity so that it can play an even greater role in the economic growth and
development of these countries. An understanding of the various models and
tools available for measuring productivity in the sector will enable its perfor-
mance to be analyzed and evaluated for identification of areas for further
improvement.

Against this background, the APO organized a seminar on “Productivity
Measurement in the Service Sector” in Malaysia, 12–16 August 2002.
Nineteen participants from 14 APO member countries took part. The seminar
was led by a prominent productivity expert from Australia, Dr. M.R. Ramsay.
He introduced a new concept of economic productivity and the method for its
measurement which is non-dimensional and which could be used in any sec-
tor, be it manufacturing or service.

The major topics covered in the seminar were: Productivity framework and
paradox in the service sector; Productivity measurement in the service sector
of Malaysia: public-sector perspective; Productivity quantification of govern-

ment services expenditure; Alternative approaches in productivity measure-
ment in the service sector; Case examples of productivity measurement/per-
formance in Northport (M) Berhad, Malaysian healthcare sector, and the
Malaysian financial sector; and Performance measurement: balanced score-
card. Participants visited the Subang Jaya Medical Center for a first-hand
study of its productivity measurement program.
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Progress Report
This year’s contest solicited an even greater response than last year’s.

We received a total of 1,260 entries from 464 contestants representing 16
member countries. This signifies a 16 percent increase in both number of
entries and contestants as compared with the 2001 contest. For two years
running, Vietnam topped the list of member countries with the highest
number of entrants and entries. A close second was once again Thailand.
Of the top 19 prizes awarded last year, Vietnam walked away with five,
including the Gold Prize.

The pre-selection meeting for this year’s contest was held on 25
September. Two members of the panel of five judges helped to shortlist
the number of entries to a more manageable number for final selection on
16 October. This timing is a little later than we had anticipated. For this
reason, the winners of the APO Photo Contest 2002 will be announced
only in the November issue of the APO News. Our apologies for this
delay. However, winners of the contest will be posted on the APO Web
site (www.apo-tokyo.org) a day or two after the selection meeting. The
APO will also notify them directly by post.

APO Venture Business 2002
The APO “Venture 2002: Asian Forum on Venture Business” is one of the

major annual programs organized under the APO Strengthening of Small and
Medium Enterprises thrust area. This year’s was the third in the series, all of
which were held in Osaka, Japan. Venture 2002 was held on 3–4 September.
It formed part of “Venture 2002 Kansai,” a joint undertaking of the APO,
Kansai Council, Osaka Prefectural Government, Foundation for Osaka
Research Enterprise Companies, Osaka Securities Exchange, New Business
Conference Kansai, Nihon Keizai Shimbun, and Television Osaka. “Venture
2002 Kansai” comprised a symposium, the program of which was the same
as for the APO Venture 2002, and an exposition “Venture EXPO 2002”
where participating companies displayed their products and services.

The APO “Venture 2002” program included the facilitation of presenta-
tions of business plans by APO participants seeking business linkages with
others and a business matchmaking service where participants with similar
business interests were brought together for possible cooperation and busi-
ness tie-ups.

The two-day event attracted more than 21,000 visitors, especially to the
exposition. Most were from Japan. The APO sponsored 118 participants
from 16 of its member countries. The Department of Business, Economic
Development and Tourism of the State of Hawaii deputed a delegation of 15
members to take part. They also set up a booth at the exposition to promote
Hawaiian products and businesses. The APO booth, on the other hand, fea-
tured those of companies represented by APO participants.

A survey conducted earlier this year among APO participants of the two
earlier venture fora to evaluate the results achieved revealed the following: 1)
Participants attended the two events with the serious intention of finding
business partners. 2) Almost 400 contacts were made for possible business
tie-ups after the fora. 3) Sixty-two business partnerships or alliances were
formed. 4) The key qualities most look for in potential business partners are:
types, quality, and price of products; financial soundness; and in-house
expertise and capability.


