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COMMON SENSE 
TALK

In an advance commemoration of International
Women’s Day on March 8, Common Sense Talk in this
issue is devoted to quotations by women from all walks
of life.

“For me, my greatest achievement is that during diffi-
cult times like bird flu and SARS, no one from my
team said: ‘I don’t want to work.’ No one called in sick
and they all worked hard.”

Dr. Wilina Lim Wei-Ling

“Women do lead differently from men. I try to share a
tremendous amount with my staffers. I feel everything:
the tribulations of business, the responsibility to people
who depend on me to feed their families. Those things
are always in my decision-making process.”

Vera Wang

“If your kids are important and your work is, too, you
compromise on something else. I compromise on time
for myself.”

Lata Krishnan

“I think I’m a better leader because I’m a parent. I am
more organized and have learned to set priorities
because of my children.”

Eileen Collins

“As African women, we’ve had to compete more than
women in developed societies. But this has compelled
us to be more aggressive in trying to reach the highest
levels.”

President Ellen Johnson-Sirleaf

“You need to be supportive of your people, because
leading is about serving. That’s not a girly thing; it’s
what I believe a strong leader does.”

Judith Shapiro

“I’m a come-what-may person. If something feels
right, I’ll go with it. It’s not the outcome that matters,
it’s the creative process.”

Amy Tan

“Don’t spend time beating on a wall, hoping to trans-
form it into a door.”

Dr. Laura Schlessinger

“You just don’t luck into things as much as you’d like
to think you do. You build step by step, whether it’s
friendships or opportunities.”

Barbara Bush
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New APO publication

The development of small and medium enterprises (SMEs) constitutes one of the APO’s thrust
areas, and one key aspect of SME development is the fostering of entrepreneurs. Entrepreneurs often
create significant breakthroughs and bold innovations in all fields of business. Products or services
created by entrepreneurs can generate business growth, productivity improvement, and job and
wealth creation.

In today’s globalized world, innovative entrepreneurship is one of the ways to seize opportunities and
to create new wealth. This applies to recent start-ups and established enterprises alike. To respond to
the needs of SMEs in the current economic and business environment, the APO co-organized the
study meeting on Creative Entrepreneurship in Taipei, Republic of China, from 18 to 21 May 2004.
The study meeting offered a valuable opportunity to examine not only creative entrepreneurship in
SMEs but also in large corporations and how to foster creative entrepreneurs in the business sector.
This volume includes a summary of the study meeting, four resource papers, and nine selected
country papers by study meeting participants.

The four resource papers are: 
1)  “An Interface between Entrepreneurship, Creativity, and Innovation: The Malaysian Experience”
by Dato’ Mustafa bin Mansur (President, Federation of Malaysian Manufacturers, and Group
Chairman, Manentech-Bele Sdn. Bhd.);
2)  “Implementing Creative Entrepreneurship in Corporations” by Professor Tan Wee Liang
(Singapore Management University);
3)  “Product Innovation and Business Model: The Case of OKWAP Phone” by Jackson Chang
(Chairman, Inventec Appliances Corp., Republic of China); and
4) “The Strategy to Create an Entrepreneurial Incubator—The National Taiwan University Case” by
Prof. Kuang-Chao Fan (National Taiwan University), Helen Y.C. Hsiao (University of South
Australia), and Lee H.S. Luong (University of South Australia).

The volume also contains nine country papers by participants from Indonesia, Malaysia, the
Philippines, Singapore, Sri Lanka, Thailand, and Vietnam. 

The contents of Creative Entrepreneurship in Asia should provide readers with information on poli-
cies, best practices, and current developments that will be of use to policymakers responsible for cre-
ating an environment conducive for innovation and entrepreneurship, entrepreneurs themselves, and
enterprises attempting to foster creative entrepreneurship.
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