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food. The company promises that its business begins with 
farmers and consumer welfare in mind. Customers use Farm-
Direct’s app and website to place orders for items such as fresh 
fish, fruit, meat, and vegetables. To compete with supermarkets, 
consistency in product quality and rapid delivery of orders are 
ensured, while the profits earned are modest. 

On the last day of the course, participants evaluated the pro-
gram activities and made informal commitments to utilize 
and disseminate the knowledge and skills gained. 

Resource Person Dr. Kheng Soon Rodney Wee guiding participants 
during a group exercise.

e-Marketing of agricultural and food products: 
The easiest, fastest, and cheapest way to reach consumers

T he APO, in partnership with the China Productivity 
Center of the ROC, organized a training course on e-
Marketing of Agricultural and Food Products, in Taipei, 

11–15 May. Twenty-four participants from 12 countries attend-
ed, with three resource persons from Malaysia, the Philippines, 
and Singapore and two local speakers.

The topics covered in the training course included an over-
view of e-marketing and e-agribusiness, e-commerce chal-
lenges and opportunities for agribusiness and food SMEs, 
and framework for developing an effective e-marketing 
system and campaign. The experience of the Wonderful 
Food Company in the ROC was also described. Hands-on 
exercises focused on: consumer-oriented marketing strate-
gies for primary farm produce and processed products from 
the perspective of e-agribusiness; webpage design, develop-
ment, and management; building e-business sites using social 
media platforms like Facebook and LinkedIn; and creating a 
free online video channel. 

In addition to lectures, hands-on exercises, and sharing of 
country experiences, the participants visited the Farm-Direct 
Company, a social enterprise engaged in e-marketing of fresh 
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I R Iran celebrated its 18th official Productivity Day on 
17 June. Productivity Day is marked in a variety of 
ways to spread a productivity culture among all Ira-

nian citizens. For example, NIPO Head and APO Director 
for IR Iran Dr. Roya Tabatabaei Yazdi visited Roshangar 
High School, a girls’ school with some 250 students in 
Tehran chosen as a symbolic representative of the edu-
cational sector in the country, on 14 June to let students 
know in advance that Productivity Day was on the way. 
She was accompanied on the visit by Deputy Minister of 
Education and Training S.M. Bathaei, and they were re-
ceived by Headmistress Farzaneh Razmahang.

In his remarks to the student body, Deputy Minister 
Bathaei thanked Dr. Yazdi for her efforts to promote pro-
ductivity and emphasized that the true meaning of produc-
tivity was “making the best use of all available means and 
resources.” He declared that the Ministry of Education 
and Training was determined to raise its own productivity, 
leading in turn to higher productivity throughout all edu-
cational institutions nationwide. The new slogan “There 
is always a better way, and ‘productivity’ is choosing that 
better way” was introduced to the school to encourage in-
novative solutions in daily activities. Dr. Yazdi’s address 

emphasized that, “We should all think about productivity 
all the time.”

The visit to Roshangar High School was capped off by a 
bell-ringing ceremony before the start of classes. Dr. Yazdi 
rang the melodious school bell three times to welcome the 
arrival of Productivity Day, ensuring that “the better way” 
remained on students’ minds. 

Contributed by Mitra Alipour, NIPO International Affairs 
Officer and APO Liaison Officer for IR Iran.

Dr. Yazdi ringing the school bell three times to welcome the ar-
rival of Productivity Day, as Headmistress Razmahang (far L) 
looks on. Photo courtesy of NIPO.


